How to make yourself stand out on LinkedIn.

Why build your brand?
You may be venturing outside of your comfort zone. It may scare you, you may think that what I write, people won’t
like. To build your brand you need to get your LinkedIn Profile that makes you resonate with the reader. This could be
aimed at your ideal employer. Your ideal employer is out there, the facts speak for themselves.
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LinkedIn currently has over 722+ million members.
The network has 675 million active monthly users.
100 million professionals use it daily.
92% of Fortune 500 companies use LinkedIn.
LinkedIn’s aim is to get 3 billion users.
61 million users are senior level influencers and 40 million are in decision making positions.
LinkedIn is the most used platform for Fortune 500 companies.
Microsoft bought LinkedIn for $25 billion. They must have seen the potential.
There are 87 million decision makers of the future on LinkedIn.
63 million unique mobile users monthly.
LinkedIn profiles with pictures get 21x more views and 36x messages.
70% of LinkedIn users are outside of the US – 29million in the UK and 163+ million in Europe.
30million companies are on LinkedIn.

LINKEDIN IS A MASSIVE PLATFORM WHERE YOU HAVE AN OPPORTUNITY TO GET NOTICED.

Get a business style photo:
LinkedIn Profile:
Virtually all future employers will look at your LinkedIn profile.
So what should it look like:
Start with your Photo. What impression do you want to create, this is the first thing your future employer will
see? Remember, LinkedIn is an online business network platform.
According to sources, a photo should be a headshot and take up 60% of the image. You are more likely to get a
connection or a message if your photo looks professional and engaging.
How should it look?
Look approachable. Smile. Don’t try to look too serious. Seriousness can appear that you are angry.
Don’t have a photo from a distance, your future employer wants to see you.
Have a recent photo. Show what you look like now and not 10 years ago.

Making sure you look the part:
LinkedIn Profile:
Engage with the viewer, smile, not a cheesy grin, and smile with your eyes. If you don’t like your teeth then smile
with your mouth closed.
Take the shot, head on. Don’t use filters and wear the clothes you would normally wear to work. Try a few
different clothes to see what works well and that you are happy with your choice.

Don’t crop a group photo. Have a plain background, you don’t want a photo showing your hobbies as there is a
section in your profile for things like this. Make sure your clothes work with the background.
Have the camera at eye level and look directly into the lens, not at your face on the screen. Phone cameras can
create good headshot pictures. You should get someone else to take the photo of you if you can.
Don’t take selfies.

Are you using that valuable selling space behind?
LinkedIn Profile:
The biggest selling space you have is right behind your profile picture.
How many of you use it to sell you?
Change it to something relevant that you offer, do or want. Make it sell you, stand out. There are people that do
but there are also a lot of people that don’t, Personalise your profile background picture.

Edit your LinkedIn URL.
LinkedIn Profile:
Edit your contact details. A lot of people do not put an email address or phone number. How can your future employer
contact you?
You have a URL link provided. Change the letters and numbers assigned to you to something relevant to who you are,
what you do or even what you want. It helps with the search engines.

Edit your LinkedIn URL.

Your strapline
LinkedIn Profile:
Your strapline under your picture. What should it say?
Treat it like the headline of an advert. Its job is to help the reader determine if they want to read on or not. It is
important what you write.
If your headline is little more than your job title, it will not do much to engage the reader, and it makes you a
commodity – interchangeable with anyone else who shares that job title.
If you don’t create your own headline, LinkedIn will default to your current job title, this may not be what you
want to be known for.

Your strapline
LinkedIn Profile:
Use this formula: Job Title + Keywords + Stand Out = Strapline
Job title – What is your current title or what you are known for? If you work for a company, you can put their
name here too. Maximise the search engines and what people search for.
Keywords – The keywords are the key to being found in a LinkedIn search; they influence how search results are
displayed. You need to know all the keywords that people would use to try to find you and then include them in
your headline. There are places on the internet that will be able to help you. You can also see for yourself by
doing searches on LinkedIn. Look at other profiles of people within the same sector. Do any stand out?
Stand Out – Here you want something that makes you stand out from the rest of the LinkedIn crowd. It should
be something that makes you interesting and makes others want to get to know you. It communicates how you
do what you do, as well as the value you create when you do it.
An example of all three - Sales Representative: Video, Film and Editor: Making filmmakers’ lives easier by
providing advanced video solutions.

Your About Section
LinkedIn Profile:
If you are looking for a job then be open to recruiters.
Next is your About section.
This should NOT be a replication of your CV.

I look at your CV, then go to your LinkedIn Profile and in the About section and it’s the same. How disappointed
will I be?
What you are trying to do is engage with that one person, the future employer, who clicked on your profile. You
should pick a common industry problem. Tell the reader what the problem is, tell them what you did to resolve
the issue and tell them about the result. A metric value would be great. Reading it, they immediately relate to
you as they have the same problem.
You can write about what you do and what you have done and what you are looking for. Relay your transferable
skills, demonstrate using those skills what they produced as results. Sell yourself.
Key word rich to get noticed.
You need to maximise the search engines here by having key words .

Show you have presence:
LinkedIn Profile:
Featured is next – Post relevant material and you can highlight in this section what you have done on LinkedIn
and what you can do for your future employer. Update them regularly so people see different things when they
click on you.
Activity – Show that you are active. Comment on posts, post yourself, like, share. Add value to the community
and demonstrate that you are the expert in your field and know what you are talking about.
Interaction with your future employer is great. For example, target your ideal company and start liking,
commenting, connecting and adding value. You just never know who is watching.
Experience – Make sure the dates match your CV. Rather than just copy and paste and stick job roles in there,
why not use the PAR method – PROBLEM, ACTION, RESULT. Show that you can bring valuable skills to make
achievements for me.
Education – Again, make sure your dates match. Not much is needed in this section. It is normally just a
confirmation.

Will you look good when they click?
LinkedIn Profile:
Volunteer experience – Show that you give back to the community, help people. It looks good that you think
about others and you do great things in the local area or for the wider community. It could be you raise money
for a specific charity.
Skills & Endorsements – You should ask people to endorse you. Best way is to endorse people you know, they
will probably endorse you back or if you ask them they will be more receptive to do it. The more you have, the
more experienced and knowledgeable you appear. A study showed that those who have five or more skills are
messaged 31 times more and viewed 17 times more than those who do not. You can place the skills in top
priority order as well – Change them.
Recommendations – Works the same way as endorsements. You are more likely to get a recommendation if you
give one back. You can ask past employers to write a recommendation for you. It’s also a good point to start
engaging and lead up to asking with some interaction on LinkedIn. Some employers use this instead of
references.
Accomplishments – What else do you have? Publications, Patent, Course, Project, Honour & Award, Test Score,
Language, Organisation?
Interests – Show a future employer what you are interested in and who you follow. Start following key
people on LinkedIn.

Now we’ve done the background….what next?
Build your brand:
Now you need to build your brand and get noticed.
Find the following companies and people and make a list:
1)
2)
3)
4)
5)
6)

Past and current employees/employers you’ve worked with.
Companies you want to work for – Start following them.
Experts in your field.
People within the same industry as yourself.
People and companies in different industries you are interested in.
Join discussion groups. You may have to be accepted first, but choose those relevant to you where you think
you can add value to the group.

You can try and connect with these people, but there is a better way to get noticed before that to make
connections easier.
SO, let’s have a look.

Getting connected
Build your brand:
Hopefully you will already have connections so there is an easy way to start.
LinkedIn has these icons for when liking someone’s post.

LIKE – CELEBRATE – SUPPORT – LOVE – INSIGHTFUL - CURIOUS
Start using these when your connections post or your targeted companies/people post. If you find what they
post interesting then go for it. Start getting noticed with their connections.

Start commenting
Build your brand:
Start commenting.
Add value to your connections or potential connections post. If their post resonates with you then comment on
it. Hit the @ button and tag them in or tag someone else in who might also find it useful.
You can share their post to a wider audience. It’s a bit like network marketing, you share, everyone else shares
and if this keeps going then the post reaches a much wider audience.

Start connecting
What’s the best way?:
You’ve targeted who you want to connect with, you’ve liked, commented and added value to their posts.
Now it’s time to connect.
You can connect with anyone at anytime but if you’ve interacted with someone and they’ve obviously seen this,
then you will have a better chance of getting acceptance than a cold request. Some people will connect with you
cold but there is a higher acceptance rate when the contact is warm.
When you connect either click the connect button or if it’s not
there then click the three dots and press connect from the
dropdown box.
Some people have set their
connections that if you don’t
know them then you may have to
put in an email.

Start connecting
You can add a note when sending a connection request. Some people will accept without a comment but if
you’ve added value, commented and liked it would be good to talk about posts and leave a message about
whatever resonates with them.

You only have 300 characters, so make sure you use them wisely. Best not to write war and peace.
Further connecting:
To build your network, anyone who views your profile, comments or likes your post or comments you’ve left and
they are not a 1st Connection then connect with them. Send a note saying “I noticed you viewed my
profile/commented/liked my post. I hope you found it interesting. Let’s connect and share ideas.” or something
similar.

The spoken word v the written word!
As human beings, we are inquisitive and nosey. We want to know what someone looks like, how they sound etc
On your mobile only, you can leave a voice message.

You can’t do it on a PC or laptop.
Plan what you want to say, you only have 3 minutes maximum, however recommendations are no more than 60
seconds. After all you want to be short and sweet to engage and create a reaction. Sources claim that voice
messages get a better response.
Click the button that is highlighted yellow and start recording.
You can also invite them to an online meeting. Start a meeting
over a virtual coffee perhaps. Video access is via the blue
highlighted button.

How often should I post?:
The MOST IMPORTANT thing to remember when posting is – Is it valuable?
Your content needs to stand out against all the other posts in the news feed and add value in order to be noticed
by your audience. You’re fighting for space at the end of the day.
Think about how you scroll through your own LinkedIn homepage. Do you stop and look at everything? The
answer is probably no. You stop where the post interests you or the people.
You will focus in on compelling images and relevant, interesting topics. If this is the case, then you need to do
the same and make other people stop.
Don’t just create noise. It is better to post value than loads of posts that do not make you stand out as an expert
in your field. The more posts you put up, dilutes your space and you’re competing against yourself.

The good thing about LinkedIn, is that it’s reported only about 1-2% of people actually write and post content.

How often should I post?:
The algorithm states that to grow your personal brand, you should be posting 2-5 times a week.
Due to only 1-2% of people posting, if you create content then you will reach a wider audience and start to grow
your connections.
You have a real opportunity to become a “Thought Leader”, posting valuable content on subjects that you know
well, will grow your audience and interaction and promote yourself or company as an expert.
The more of an expert you become then the more leads you will generate and build your business or brand.
LinkedIn is a platform of professionals who are experts in their careers, want to connect with likeminded
individuals, share knowledge and experience.
You may be a senior professional, someone looking for a change in career or someone starting out. Ask
questions and learn.

What content should I post?:
Firstly think about what you are trying to achieve on LinkedIn.
a) Is it to promote your services?

b) Are you trying to find a job?
c) Are you wanting people to view your profile to create opportunities?
d) Are you just wanting to network and build relationships?
e) Are you wanting to create content to become an Industry expert?
f) You may just want to learn from others.

What content should I post?:
What happens when you post something regularly?
If your content is valuable and you are the most active person in peoples feeds then you are positioning yourself
as someone who will come to mind when another person wishes to buy.
Creating content that educates your audience and over the long-term this will generate you inbound leads.
Think about the following when writing content:

1)
2)
3)
4)
5)

Plan when you are going to post.
Look at your areas of expertise what you are comfortable talking about.
What are your favourite topics?
Can you teach others anything that you are good at?
Look at your content themes and write down as much as you can about them.

What you want to do is teach someone something and provide value.
To gain interaction, ask a question at the end to create debate. If you’re just starting out, this may take time for
audience engagement but persevere and you will start to reap the benefits.

Which media shall I use?:
Plain text post: You are limited to the amount of words. Don’t post massive paragraphs. People are less inclined
to read a massive post without any breaks in it. Leave some white space. Grab your reader with an interesting
opening line and end with a question to gauge a reaction. If it’s relevant then they will scroll down and
comment.
Video: Think about the videos you watch. Would you watch an hour long video? Best to keep them around 1
minute in length. Attentions spans of people tend to wain around the two minute mark, so no more. You can use
free subtitle programs so people can read what you are saying. A lot of people will watch in an office so at least
they can read it without having the sound on. Be natural and engage with your audience.
Photo: A picture tells a 1000 words. You can edit photos, add text, make it relevant to what you want to
communicate.
Documents: A downloadable document that is aimed at helping people is good. If your goal is to demonstrate
that you want to help, educate, become an expert, then this is a good way.

Article: You want to become a “Thought Leader”, write an article to enhance this.
LinkedIn will promote to other peoples feeds their current product offering. So post using that.
All are useful ways to get yourself noticed. Do what works best for you, but good to try different things
and see what works. See where it leads, you never know.

How long should I spend on LinkedIn?:
• The length of time you spend is up to you. If LinkedIn is your main platform you want to use then you would
plan longer.
• One hour a day is enough to like, comment, share, post, message and connect.
• Try a minimum of 3 days per week, more if you can plan it.
• A post a day….no I’m not going to say it!!!

• Remember 1-2% post on LinkedIn, posting everyday will make it’s way into peoples feeds.
• Build your network, support your network, help your network and others will do the same.
• Give something back and you will be rewarded.

Things not to do!:
There are a few don’ts in posting content:
1) Do not put a link in the main message as LinkedIn want to keep you and it’s audience on their platform. A
link away from LinkedIn will be viewed by the algorithm in a bad way and you won’t get posted up the food
chain. Put links in a comment under your post.
2) Be respectful and don’t aim your post at individuals or companies in a negative way. The same goes for your
comments.

3) You can challenge if you have an alternative view, but don’t be argumentative. Remain professional, offer
alternatives, create debate and discussion.
4) Don’t spam people. Quickest way to turn people off once you are connected. Don’t go for the hard sell
straightaway, build a relationship, interact and then look to have a call or a meeting to discuss how both
parties can benefit from doing business together.
5) Don’t get hung up on not having too many connections. Quality that you interact with, add value to and from
are much better.

#Hashtag or not to #?:
Make sure that you are visible to everyone. Edit your Public profile settings. If not you’ll just be limited to your
network and not the 700+ million users of LinkedIn who search under hashtags.
There are loads of #hashtags available and you can also build your own especially if you’re a company.
How many should I post?
There’s no hard and fast rule, however too many and you will be viewed as Spam by LinkedIn and will not get the
reach you want.
No more than 5 would be the recommendation.
You can click on a #hashtag or search it to see what reach it has.

#openforwork – This has over 130,000 followers. #Motivation has over 15 million whereas #jobopportunities has
1762 followers (all at time of writing). It is worth checking to see which ones are worth more to put in your post
than just putting a # for the sake of it.

Summary:
• Get your digital footprint ready for that all important connection.
• Plan your content and topics of conversation.
• Allocate an hour out of your day to use LinkedIn.
• Like, comment, share, post, message, connect.
• Connect with the people who view your profile, like, share and comment on your posts.

• Be seen, be active, get connected and build your network.
• Target your contact list and get working.

• Help people.
• Be active a minimum of 3 days a week, more if you plan correctly.
• Keep positive and consistent.

Strategy – You know where you want to get to, but not necessarily how to get there.
Recruitment – You want the right people, the right fit, first time.
Training – Make your Sales & Marketing teams work together and add real value to your business.

CV Writing – Learn how to sell yourself and shine from a piece of paper.
Coaching – Need help with selling yourself, interviews, job search, CV, LinkedIn?
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